
Public URL 
| Claim your public URL.

When you initially establish your LinkedIn profile, you'll get an 
automatically created URL, which is a clumsy string of digits.
- Amend it to a professional, clear, name-only URL. 

Profile photo 
| Use an updated, professional profile photo.

Members with a photo get up to 9x more connection requests 
and 21x more profile views.

- Your photo must be recent and look like you.  
- Make sure your face takes up about 60% of it. 
- Long-distance shots don’t stand out.
- Wear what you would  wear to work.
- Smile with your eyes!
Pro Tip
Use @Snappr to determine how well your photo will perform.

Header Image 
| Build your billboard.

As with your profile photo, your banner should be consistent 
across your social media profiles. 
- It should be professional and speak to who you are and what you do. 
- Add awards, milestones and contact details to stand out.

Headline 
| Empower your headline.

What do you do, and why should people connect?
- Explain your value. Use the space to succinctly showcase your 
   area of expertise and value proposition - your “so what?” 

Pronounciation 
| Name pronunciation.

You can record your name pronunciation and display 
it on your LinkedIn profile for others to listen to. 
- This will help LinkedIn members to address you correctly.

Pronouns 
| Pronouns matter.

Display your pronouns on your LinkedIn profile, 
so others know how to refer to you.

Confirm your industry 
| Align your industry.

Choosing the ideal industry will make it easy for someone 
who is interested in contacting you.

Country, Location 
| Maintain a current location.

Make sure you add or update your location. 
- This will help you discover opportunities and connections in your area.

Update contact information 
| Refresh your contact details.

Make it easy for someone who is interested in you, or your business
to reach you by making your contact information available.

Website 
| Include a link.

Add a link that will appear at the top of your profile. 
- You can use a calendar app link, or Sales Navigator Smartlink 
   if you have one.

Spotlight the services you offer 
| Spotlight the services you offer.

Share what services you provide on your profile. 
- This will quickly indicate that you are “open for business.”

The First Impressions Matter

Create your Featured section 
| Build out your Featured section.

The Featured section is a new area on your LinkedIn profile 
where you can showcase your best work samples.

- Showcase at least 3 pieces of content.

- Update with 1 feature monthly. 

For example
You can feature posts that you’ve authored or re-shared, 
articles you’ve published on LinkedIn, and even external 
media like images, documents and links.

The Front Page

Professional Profile Checklist 



The Detail

Media current work experience 
| Display your current work.

Give a dynamic, visually appealing representation of your 
professional story for each of the roles that matter to you. 
Add 
- Media, 
- Presentations or 
- Links.

Connect your profile to the correct company page 
| Double check the Company

Ensuring the logo will appear. This allows contacts to find and 
follow you, and also adds you as an employee at your company. 

Update your About section 
| Write in the first person.

Your summary is your “elevator pitch". 
- Include an introduction about you, and highlight your
  accomplishments and aspirations.

Keyword profiles 
| Keywords to beat the algorithm.

Using the right keywords is essential if you are planning to use your 
LinkedIn profile for social selling. Do a search for keywords to ensure 
you’re featured in LinkedIn search results.

Update education section 
| Education is the Key.

Education is important to include. 
- You can choose where in your profile it is displayed.

Fully connect with your past 
| Showcase your professional journey.

Highlight your achievements, and the work your company has produced.

- List 3 most recent experiences
- 2 sentences
- 3 bullet points

List 5 skills, up to 50 
| How connected are your skills to your role?

Members with five or more skills related to their role 
and industry get 17x more profile views. 
- Don't list "generic" skills.

Recommendations 
| Endorsements are crucial.

Recommendations are a form of “social proof.” 
- They’re especially powerful because the person’s profile 
   is attached to the recommendation, so it’s likely they’re 
   being honest in their review.

Make sure your profile is well rounded. 
| Showcase your accomplishments.

Include 
- Licenses & Certifications, 
- Causes, 
- Honors & Awards and
- Interests.

The Settings

Activate two-step verification 
| Secure your account.

Activate two-step verification for enhanced account security.

Save data once a year 
| Own your data.

Get a copy of your data every year.

Check publically visible profile 
| Your profile’s public visibility.

You control your profile and can limit what is shown on search
engines and other off-LinkedIn services. 
- Viewers who aren’t signed in to LinkedIn will see all or some
  portions of the profile view displayed below.

Choose ‘connect’ or ‘follow’ buttons 
| Connect or Follow?

Some people want to create a LinkedIn following for their
material without making too many connections with strangers. 

Communication settings 
| Manage your communication settings.

Select and adjust the notifications you want to receive on 
LinkedIn, via e-mail or as  push messages on mobile/tablet.

Add one work and personal email 
| Make sure you're never locked out.

Add at least one personal and your current work e-mail address to your profile.

Connections quarterly 
| Take your contacts with you.

Get a copy of your connections every 3 months.



Contact  Us

ZA | +27 21 286 8606
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NG | +234 708 835 0952
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info@turnleftmedia.co.za

www.turnleftmedia.africa

@Turnleftmedia

Establish an initial publishing cadence
 that you can keep consistent 
(at least monthly).

Planning & Strategy

Planning and Strategy MonthlyWeeklyDaily

Have a complete profile.

Focus on a content persona 
and establish your initial 
content Whitespace.

Brainstorm the topics about which 
you may like to publish about in 
the next 6 months. 

Think about:

- Passion Projects.

- Professional Expertise.

- Industry Trends.

- Company Vision. 

- Values.

Create your Thought 
Leadership Matrix.

Check and respond to your 
messages in your inbox.

Check your notifications on 
desktop or the mobile app.

Check your received invites 
and respond.

Invite two people that share 
relevant content to connect.

Engage with comments and 
interactions on your posts.

Follow relevant industry hashtags 
and industry colleagues to stay
on top of real-time conversations.

Follow company pages of clients, 
competitors, your industry or those
that share relevant content.

Publish at least two posts.

Give relevant comments 
to at least ten posts.

Re-post a well performing post
in three relevant groups.

Thought Leadership: 
- Publish company content 
   including: 
   - White-papers, 
   - Particles, or 
   - Reports.

Check the hashtags you follow 
for relevant posts.

Experiment with different 
post formats:

- Short form newsfeed.
- Long form articles & Newsletters.
- Video.

Publish at least one poll every month.

Write an article every two months 
emphasising your thought leadership.

- Look at the analytics of your posts
  of the last month. 
- Analyse what posts performed 
   well and why.
   - Topic, 
   - Hashtags, 
   - Time.

External News 
| Not published from your company.

- Identify valuable articles. 
- Share the post and provide 
   additional insights.

Analyse your followed hashtags
- Add or delete based upon 
  added value.

Collect your content ideas in one 
central place like a bookmark tool 
or notes app for later use 
and inspiration.


