
Coca-Cola in Africa

To increase awareness and drive engagement 
on Coca-Cola's community and sustainability 
initiatives with a targeted audience group. The 
business objective linked  back to protecting and 
enhancing The Coca-Cola Company's reputation 
across Africa primarily amongst key infuencers 
and regulatory stakeholders.  

Challenge

"Because our target audience was so niche, we knew LinkedIn was the right platform 
for us to reach these stakeholders in a credible and engaging manner. As it was the 
first time using LinkedIn for corporate reputation purposes in Africa, we were blown 
away by the positive results. Not only has it generated thousands of new followers in 
the region, but also we have got to know our key stakeholders better."     
Camilla Osborne, Former Head of Communication, Coca-Cola Africa: Southern & East Africa Business Unit                                                                                                                                                        

We used insight driven content linked to The 
Coca-Cola Company's priority areas in 
sustainablility to help change the perception of 
Coca-Cola's role in Africa's social, economic and 
environmental development. 

Utilising Utilising LinkedIn's unique first-party data to 
identify Coca-Cola's key audience, LinkedIn's 
Native Video proved to be the correct vehicle to 
drive conversations to the desired audience.

Solution



To date, Coca-Cola has reached 950,000+ 
professionals, driving an average click-through 
rate 3 x higher than the South African benchmark. 
An engagement rate of 8,74% also showed the 
audiences' resonance with the messaging, again 
overachieving on benchmarks for the South 
African audience by 5,7 times. In the same vein, 
the campaigns genethe campaigns generated over 7,8k organic 
followers, 620 comments, 8k reactions and 125k+ 
clicks to the learn more about Coca-Cola's efforts.

From a video perspective, the campaigns drove 
247k full-screen plays, and a completion rate 57% 
higher than the benchmarks. 

"For the South African Market, LinkedIn has afforded us the 
opportunity to create greater awareness around our 
sustainability efforts,  improve our corporate reputation and 
build credibility and loyalty. We know that a lot of our 
stakeholders are online and this platform provided us with a 
different channel to connect with a targeted audience. The 
results have surpassed our expectations and we will continue 
to use to use LinkedIn to showcase our efforts around our key 
strategic pillars."      
Lindiwe Zikalala, Communication Manager, Coca-Cola Africa: South Africa Franchise                                                                                                                                                            

Reached

Full screen plays

Clicks

Results and Insights

Location

950,000+

247k

125k+

Seniority:
Owner, Partner, CXO, VP,
Director, Manager

Age: 
18+

Industries:
NNon-profit, Plastics, Government Relations, 
Government Administation, Consumer Goods, 
Food and Beverages, Packaging and 
Containers, Consumer Services, Public Policy, 
Conservation

SAF 
South Africa
Lesotho
eSwatini

Centre
Kenya
Tanzania
Zambia
Rwanda
Botswana
NNamibia
Uganda
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https://www.coca-cola.co.za/sustainability/water/outside-our-fenceline/women-trailblazers-lead-the-way-in-water-conservation-through-re
https://www.coca-cola.co.za/sustainability/water/outside-our-fenceline/water-stewardship-for-a-sustainable-future?li_fat_id=f64d6ea1-1255-4185-80d4-8d98fd81d7ef
https://www.coca-cola.co.za/sustainability/project-last-mile/championing-girls-in-eswatini0
https://www.coca-cola.co.za/sustainability/water/outside-our-fenceline/clearing-thirsty-alien-invasive-trees-to-restore-nature-s-water-?li_fat_id=f64d6ea1-1255-4185-80d4-8d98fd81d7ef
https://www.coca-cola.co.za/sustainability/world-without-waste/good-for-the-environment--good-for-business?li_fat_id=f64d6ea1-1255-4185-80d4-8d98fd81d7ef
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